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The challenges of real estate
and an office on the mov;

The Rogers Rocket
mobile internet stick
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e Connect virtually anywhere
your business takes you with
a secure and reliable mobile
internet connection
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» » | § ¢ Fast download speeds of up
A . A A | to 21 Mbps on the Rogers

. HSPA+ wireless network
Profile
» Susan Gucci is a Royal LePage real estate

agent, operating out of the GTA

» She has over 20 years of successful
sales and marketing experience and
is the recipient of several sales
achievement awards

» WWW.susangucci.com

The Challenge

As a successful real estate agent,
Susan Gucci understands the importance

Connect anytime,
anywhere

Susan can now work from virtually
anywhere. The Rocket stick instantly gives her
a secure and reliable mobile internet connection,
and fast download speeds. Wherever her job
takes her, Susan knows she always has access
to her email and the internet.

* No need to waste time
searching for a public
hotspot or Wi-Fi — simply
plug in and connect

Take your office with you

With her Rocket stick, Susan can spend
more time at the family cottage and still

of being available to her clients. Her biggest
challenge is that she spends most of her
time away from the office without access
to the internet.

The Solution

A Rogers Rocket™ mobile internet stick

was the answer to Susan’s challenges. Once
connected to her laptop, she immediately
saw three dramatic benefits:

€ € My Rocket mobile
internet stick gives me

the freedom to work from
anywhere and has become
my essential tool. | never
leave home without it!'9 9

Susan Gucci  I— "

Realtor ROYALLEPAGE
[

be accessible to her clients through the internet.

Her Rocket stick gives her the freedom to prepare

contracts, send listings and advise her clients
from almost any location. She can also spend
more quality time with her family and no
longer worries about neglecting her emails
or work piling up.

Turn downtime into

uptime

The Rocket stick has become one of
Susan’s favourite tools at open houses. During
slow periods between visitors, Susan can now
check her email and follow-up with clients.
When open house visitors don't see what
they're looking for, Susan shows them other
properties online that might be better suited
to their needs. She’s now able to turn
downtime into productive time, and her
clients are really seeing the benefits.
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